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What is Fashion Studies?

Fashion Studies examining fashion history, social functions,
theory and aesthetics. Fashion analyzed and theorized
from an interdisciplinary perspective including aesthetic
objects, cultural phenomenon, industrial systems and
identity marker.



* Objective:

A fashion and cultural study of China’s emerging youth
subculture, the Wen Yi Qing Nian (3 2.5 ), which is also
used to describe the English term “hipster.”



The Hipster Handbook|

Definition of a Hipster

Hipster - One who possesses tastes, social
attitudes, and opinions deemed cool by the cool.
(Note: it is no longer recommended that one use
the term "cool”; a Hipster would instead say

"deck.") The Hipster walks among the masses
in daily life but is not a part of them and shuns
or reduces to kitsch anything held dear by the
mainstream. A Hipster ideally possesses no
more than 2% body fat.
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Subculture : the meaning of style
Dick Hebdige (1981)



Predecessors:

-In the 1960s and 1970s
— AR SRR,

-“Wen Xue Qing Nian”

Literary Youth




£ “‘
b
.
A
~

.
I
74
A ;
%5

RETEIS0ER, MBEES “BEFHE
RPN STE, BEMEI0EE, 5
BIAESERR L AL E SR 2 .



e
AN

_
-

sl S .“i‘ CRRPRITS 0d .
O S T ) A e
SSRP e i s & 0 LS




FERBIE LR,

i AT FE— R B RO

ST AR LA B T — MRS R AR

R A SRR IR TR B R ABE

& B T S R EER R — R,

PN | 5. LBILUESRE L.
A Il BT E—F, BUSLURRES— A
T2 Bt HEAFETAE,

o A17E T — M R ERIA.

L ﬁﬂgé%iﬁ—/l\ﬁ?zkﬂ’ﬂﬁﬁ)\ﬁ, WEBFRMEXF
.. % .

L 3 %3




ﬁif-
. .’,,:,l
..‘:

e I,

BT (URMEABEIRNIFATRTHZKIETR, B—RHEH. XEXF
BN, BREB %) , BAMEXNETHILR XN ABRNA SRS, HE
RSB EHKFh, 1980F4X (BUiFF) , BEIBTALET.

fER R ETEREURRMEHNENR. BiEE, XFEFFEHATEARNEO



Predecessors

(Petite Bourgeoisie)

“Xiao Zi”

In the early 1990s
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(Literature and Art) (Fashion) (Commodification of
Leisure)




“Wen Yi Qing Nian”

Post 1980 and 1990 generation
Living in the first tier cities
Unprecedented demand of
spiritual independence
Emotional attachments to
Japanese Zen philosophy and
aesthetics

21






“A Hundred Elements of Wen Yi Qing Nian”

-They have a skinny body type.

-They wear a minimalist style but expensive clothes.

-They cannot live without Converse All-Star canvas shoes.
-They wear hand-made, expensive, and thick framed of glasses.
-They love MUIJI.

-They barely laugh, and they are emotionally unstable, easily to
get worried about life.

-They were raised up in upper middle class or wealthy families.
-They don’t want to be the same as anyone.

-They live into their own world.

(Anna Tzang, “A hundred elements of Wen Yi Qing Nian.” Dec 26, 2012.
)
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2005: “Wen Yi” style appeared in China

* Japanese retail store MUJI opened in Shanghai.

* First hand-made clothing brand Wu Yong (Useless) was established by Ma Ke, who

is regarded as the Chinese first Zen designer, and Chinese “Yohji Yamamoto.”

:

(mu) without (jirushi) brand
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* How is “Zen” translated into fashion design by designers?

* How do fashion brands communicate with people in order
to promote Zen fashion in the “Wen Yi” market?
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Zen practitioner’s daily outfit Zhu Chong Yun S/S 2016 Collection
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“Third Space”

“places apart from home (first space) and workplace (second
space) where individuals can freely gather, exchange ideas and
socialize.”

(Ray Oldenburg)
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Zen design is an abstract concept, hard to describe, just as Wen
Yi Qing Nian are difficult to define. My investigation of fashion
designers’ adoption of Zen provides some references for Wen Yi Qing
Nian to reconsider their self-presentation through clothes and

understand the brand manipulation behind “Zen design.”
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Ultimately, Wen Yi Qing Nian are important because they represent
the new understanding about Chinese subculture. Subculture
represents another category of people living in this society; it is part of
the landscape, part of everyday life, and part of hegemonic
normativity. Wen Yi Qing Nian signal a divergence from the fast
lifestyle in modern city space as well as express a genuine appreciation

for the culture capital and self-consciousness.



The study of Wen Yi Qing Nian deserves attention because “Wen Yi”
style marks an important moment of individuality in China, not only in
the Chinese fashion industry. “Wen Yi Qing Nian,” as a subculture, is
accepted by the society; as a style, it is anticipated by mainstream
culture. The aim of my thesis is also to fill the void between academic
and non-academic perspectives, since “Wen Yi Qing Nian” is a new term
and their unique stylistic expressions as a research topic deserve
scholarly and intellectual considerations just as Hippies, Punks and

Goths are studied in the Western fashion academy.
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